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2021 BROKER ADVERTISING 
REIMBURSEMENT PROGRAM

Investing in Partnership, Supporting Your Success



CareSource 2021 Open Enrollment Advertising 

CareSource used a mix of targeted marketing tactics and media channels 
to build awareness of the brand in our target audiences and create 
consumer interest in our offerings in Q4 of 2020.
• Broadcast Television

• Direct Mail Marketing

• Outdoor Advertising

• Connected Television Digital Advertising

• Digital Display Advertising

• Paid Social Media

• Paid Search Engine Marketing

This multi-channel investment in integrated marketing and advertising is 
designed to make consumers more familiar with CareSource, making it 
easier for our network of brokers to confidently recommend our health 
insurance products to their clients.

Marketplace and Medicare Advantage for Georgia, Indiana, Kentucky, Ohio and West Virginia



Supporting Your Success

Advertising Reimbursement Program: 
We recognize that the more we can help our network of brokers 
succeed, the more it helps us to attract new members to enroll with 
CareSource. So in addition to running our own marketing and 
advertising programs in Georgia, Indiana, Kentucky, Ohio, and West 
Virginia in 2020, we’re also supporting an advertising 
reimbursement program to help you build your business too. 
Through this co-op program, CareSource will reimburse approved 
marketing and advertising expenses up to $3,000*. We’re excited 
about this program because we believe in showing you that we’re 
truly invested in your success. 

Investing in the CareSource broker network

*Program details outlined in addendum



Marketing Tactics & Tips For Brokers

FACEBOOK 
• Facebook Boosted Posts: A cost-effective way to extend the reach of 

content you are publishing to Facebook. Boosted posts amplify your 
content and can help build your audience. 

• Facebook Live Video Sessions: Present yourself in an engaging, 
interactive live session where you can build credibility and trust by 
answering consumer questions and providing helpful educational 
information. These sessions tend to get pushed by the platform’s 
algorithm, and the video content lives on beyond the session itself. For 
even better results, use posts and paid Facebook ads to promote your 
sessions in advance of the event. 

• Facebook Advertising: Facebook’s ad platform is easy to use and can 
be a simple way to connect with your target audience on a platform 
where they spend significant amounts of time. Build trust by answering 
burning questions and offering to help solve problems for your audience. 
Make sure to always include a strong call to action too

Simple and effective ways to connect with target audiences



Marketing Tactics & Tips For Brokers

ONLINE ADVERTISING 
• Display Advertising: Like small billboards, display ads can extend 

your brand across millions of sites that directly target your 
prospects. Keep messages brief. Communicate your benefit in as 
few words as possible and feature your brand prominently. The 
easiest to learn display platform is ads.google.com.

• Paid Search Advertising: Search is a great way to find interested 
prospects. By paying to appear in search results you are showing up 
at a time when a consumer has expressed interest in your service. 
Choose your words carefully, and make sure you’re communicating 
benefits that matter to your audience in your ads. Google makes 
getting started in search marketing easy at ads.google.com. 

Simple and effective ways to connect with target audiences



Marketing Tactics & Tips For Brokers

PRINTED MEDIA
• Local Newspapers & Magazines: While small town newspapers & 

community magazines don’t have massive circulation numbers, they 
often have a loyal readership and competitive advertising rates. 
Additionally they often accept guest columns and editorial contributions, 
giving you an opportunity to build your brand by providing local 
consumers with helpful educational information.  

• Posters & Signage: COVID-19 has made if more difficult to use signs 
and posters inside of popular locations like coffee shops, local 
restaurants, fitness centers, and other high traffic locations. Still with 
some of these locations now open, it may be worth considering this low-
cost option as a way to place your brand in front of consumers. 

Simple and effective ways to connect with target audiences



Marketing Tactics & Tips For Brokers

DIRECT MAIL
• Personal Letters: Reaching out directly, through a personal letter can be 

a surprisingly effective way to reach target audiences. Letters work best 
when they are personal and relevant, so choose your mailing carefully 
and craft your message to resonate specifically with the recipient. 

• Postcards: This is a low-cost way to get your message directly in the 
hands of your target audience. Postcards typically have lower postage 
costs, and your message isn’t concealed inside of an envelope. It’s 
always smart to test your creative messages early on by using multiple 
versions of your creative. Then you can expand your campaign with the 
most successful version of your postcard. 

Simple and effective ways to connect with target audiences



Marketing Tactics & Tips For Brokers

LOCAL BROADCAST MEDIA
• Morning Television Programs: Live television isn’t for everyone, but if 

you are comfortable in front of a camera, considering pitching your 
expertise to a local television station for an informative morning show 
segment. These programs have a loyal viewership, and you can use the 
television to put yourself right in the living room of your target audience. 
You can also promote your appearances in advance on social media, and 
then share the segment online once it’s done. 

• Talk Radio: In many communities, radio stations frequently feature 
educational talk shows with local experts, especially on evenings and 
weekends. You can discuss important topics, answer questions from 
callers, and build your brand right in your back yard. 

Simple and effective ways to connect with target audiences



Addendum



Co-Op Advertising Policy 

• ALLOCATION OF FUNDS: The amount of Co-Op funds 
available per individual broker account through the co-op 
pilot program is $3,000 between February 15, 2021 and 
May 15, 2021. Funds not utilized during this period may 
not be carried over.

• REIMBURSEMENT. All previously approved advertising 
will be reimbursed at 50% of net media expense 
(excluding taxes – as a non-profit CareSource does not 
pay taxes).

• APPROVAL. In order to be eligible for reimbursement, 
CareSource’s Brand and Design team must develop the 
advertising asset OR the broker must submit the ad for 
approval with 3-7 business days lead time. No competitive 
names or plans may appear in the ad.  The CareSource 
logo MUST appear in the ad.

• ADVERTISING ELIGIBLE FOR CO-OP FUNDING: 
Advertising media and activities eligible for Co-Op funding 
include: Print advertising in newspapers, flyers, tabloids, 
circulars (CareSource reserves the right to approve the nature 
and content of the publication.) Digital advertising including 
display, paid search and paid Social Media will also quality for 
Co-Op funding and is subject to the same approval criteria.

• PROOF OF PERFORMANCE: To receive reimbursement, 
broker must provide proof the ad ran or a link to digital ad and 
send us a copy of invoice.

• LIMITATION, CONDITIONS, AND APPROVALS: CareSource 
reserves the right to disallow any advertising that is not in 
compliance with ALL relevant Regulatory requirements.

• TERMS: Upon receipt, CareSource will process and payment 
terms are net 45 day.

• TIME LIMITS. All claims for Co-op funding must be filed within 
60 days from the date of the billing invoice.
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